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   Versatility was one of author S.B. Redd’s strengths during his fifteen-year career in print journalism. Although he worked primarily as a sports reporter, he also wrote capably on topics like religion and politics as a free-lance writer for a national magazine.

“It used to be back in the dark and dingy days of smoke-filled newsrooms the sports reporter was regarded as your best and most versatile writer on the staff,” he says. “We were the ones who brought the action before a reader’s eyes. We were the ones whose jobs depended on meeting tight deadlines. I think out of jealousy, a stigma was affixed to our craft. I can’t tell you how many times I was viewed as just a sports writer when I expressed an interest in non-sports writing jobs, although I had proven myself otherwise.”

    Mr. Redd’s debut novel, Temptation.com, to be published by Xpress Yourself Publishing in 2009, is a scintillating work of erotica fiction that delves into online dating and sexual and online porn addictions.

    “[A] squirm-in-your-seat provocative look at sexual addiction,” says Darlene Johnson, author of Dream in Color and As We Lay. “Author S.B. Redd exposes this misunderstood disease with bold and intense narrative that will keep you not only turning the page, but also twitching in your seat. Be prepared to exhale.”  
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    “I think some people who have known me over the years may not be surprised that I would actually write a book; they may be more surprised with the genre,” Mr. Redd adds. “I’m not going to say writing erotica is the perfect fit for me. I will say that my print journalism background probably helped me with the ability to write with detail and putting the reader into certain scenes.”

    Mr. Redd had aspirations of becoming a sports journalist as a sixth grader. He worked on newspaper staffs in junior high school, high school and in college. Upon graduation from Texas Southern University, in his native Houston, he worked for more than a decade at daily newspapers in Texas, Florida, Virginia and South Carolina. He earned a reputation for delivering hard-hitting and cutting-edge news stories. In 1999, he was nationally recognized by the Associated Press Sports Editors for the best news story for all newspapers with a daily circulation of 50,001 to 150,000.     
    On April 1, 2009, Mr. Redd’s debuted as host of his latest Blog Talk Radio show, Maverick Media, and it’s already been well received by a listening audience. He was previously host to Real Talk, Real People from October 2008 to Februrary 2009. The show reached as high as a No. 131 ranking within Blog Talk Radio’s top 500 shows overall; it ranked as high as No. 12 among those listed as Entertainment shows.

    For more information on Sam B. Redd, visit his website at www.maverick-books.com, his MySpace page at www.myspace.com/maverickbooks, or his personal blog page at www.maverick-books.blogspot.com. 
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On February 11, 2009, the literary world will understand why this warning was given with sufficient time. S.B. Redd’s debut novel, Temptation.com, promises to rock readers’ literary senses with his bold and provocative novel.
If you are of the grown and sexy persuasion, this is the kind of book that you’ve desired to read for quite some time: 

 

   Ulyssa Howard, deliciously alluring and well put together, searches TheBlackNFreaky.com for men who are bold and qualified to quench her voracity. Those who do not meet her criteria need not apply . . .

   Royale Cole is also a frequent visitor on TheBlackNFreaky.com, and he’s made more than his share of online sex connections. He’s more than daring to answer Ulyssa’s posting and he’s willing to put his prowess on display. . . 

   Both Royale and Ulyssa are also addicted to sex and pornography, spending several hours a week online. Their habit has escalated from casual perusals to carrying out their fantasies. Each of their trysts raises the stakes to their hot, torrid affair . . .

  “. . . [A] tempting, coming-of-age story of lust, love and life online and off. A rich and provocative freshman page-turner – Pynk, author of Erotic City”
   ISBN13: 978-0-9818094-1-0; ISBN10: 0-9818094-1-3; Xpress Yourself Publishing; On Sale: 2009; Format: Trade Paperback; Trim Size: 5.5 x 8.5; Pages: 300; Ages: 18 and Up. All Xpress Yourself Publishing Titles are distributed by: Ingram Book Group and Baker & Taylor Books.
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Q: So what is Temptation.com about?
SBR: We all know people who have tried the online dating scene. I take it a step further. I wanted to write a book that really made people think about themselves if they fall into the category of individuals who might have sexual and porn addictions. But I have a sneaking suspicion that message might get lost in all the erotic content. Most people will probably talk about the very descriptive sex scenes. 

Q: How did you come up with the title? 
SBR: The original title was Taming the Amazon, but I realized that I needed something that really caught a reader's attention. Sex is the leading revenue source on the Internet. Some find the pursuit of sex very tempting. I’d seen titles like Seduction, Obsession and the like. So I figured why not Temptation.com? My only concern was getting this published before somebody else could claim this title for their work. And as best as I knew at the time I completed the book, there was no such Internet site known as Temptation.com.

Q: Which character was easiest to write? Which character was the hardest?
SBR: Shake, Royale, Ulyssa, Javaro and even Artresa were all easy to write because I pretty much knew exactly how I wanted to develop them from start to finish. The hardest were the kids, Vincent and Keena, because I had to think about what a teenager and a pre-teen might say.

Q: Is it true that you were away from writing for more than three years before you started on Temptation.com? 
SBR: Very true. I left the newspaper business in February 2000 after being in it for more than 10 years. I continued to write on a free-lance basis another four years for a magazine based in Florida, but I my desire to write diminished with each assignment that I accepted. 


              ______________________________________________

Straight from the Maverick . . .
(Q & A with S.B. Redd Continued)

Q: How long did it take for you to write Temptation.com?
SBR: Do you want the long answer or the short answer? The short answer is three months. The long answer is during the spring of 2007 I browsed a few unnamed sources which featured work by various aspiring authors. I was surprised by the responses the readers were giving them; I figured I could do better given my writing background. It took me less than two weeks to produce nine installments. Those installments turned out to be the basis to the first six chapters to Temptation.com. I feel in some ways this whole experience has helped me to rediscover myself as a writer.


Q: Coming from a newspaper background, most people would presume writing a book would be easy for you. Agree or disagree?
SBR: Let’s see . . . I was taught that the author/writer’s role is that of the reader’s eyes and ears, although in one discipline you’re required to tell that story with fewer words. But I think that’s where the comparisons end. 

Q: This is your debut novel. How long did it take for you to find a publisher? 
SBR: In the greater scheme of things, it was not that long. Eight months. 

Q: What was that experience like?
SBR: After completing the manuscript to Temptation.com, I sent partial submissions out to a few publishers. I also searched for a literary agent -- I did sign with one after two months. Two publishers actually requested for the full manuscript. One of them never got back in contact with me; the other one informed me that my work made it to their acquisition panel. It was during that experience that I learned a few important lessons and my ego was deflated a few notches.
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Q: What happened?
SBR: I was informed that I had some serious style issues, and my manuscript was not reader friendly. Obviously, I had a much higher opinion of myself. Technically, I met their criteria, but they wanted something better. So just like what happened with Bob Giles, I studied the notations that were given and I took them to heart. The feeling of rejection and deflation of ego was probably the best thing that ever happened to me. When the manuscript went before the acquisition panel for the second time, that publisher informed me that I not only ran with their suggestions, I flew with them.

Q: How did Xpress Yourself enter into the picture?
SBR: I guess it was meant to happen. XYP's Jessica Tilles contacted me a week after I initially signed with that publisher. But things did not work out with that publisher. There were some issues that arose that I was not comfortable with. So I contacted XYP a few weeks later, and I explained my situation. Jessica said she was more than interested in publishing Temptation.com. I was able to get out of my contract with the first publisher, and within a month I signed with XYP. 

Q: What’s been your emotion about being a published author?
SBR: Overall, I would say relieved. I realize that my route to being published is more an exception to the rule. 

Q: Are we looking at a sequel to Temptation.com?
SBR: I don't think it would be as good as the first one.
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